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VA L L E Y  2 0 2 1 O p e n i n g  L e t t e r

W E L C O M E  T O  T H E  T E A M

W E L C O M E  T O  V A L L E Y  M A G A Z I N E ,
Everything you see — from the words 
you read on the paper to the high-quality 
photographs and eye-catching designs 
on every page — has been entirely 
crafted by the creativity and skill of 
students at Pennsylvania State University. 

The 63-page publication would be 
nothing without each article carefully 
chosen, each photograph meticulously 
shot, and each model styled from head 
to toe — every last detail, courtesy of a 
full-time college student. 

Apart from what you’re holding in your 
hands, you will also find that students 
contribute far beyond that, namely to our 
online presence in the form of a website 
that is updated daily with articles, web 
design, editing, photography, videos and 
graphics. 

Working more behind the scenes, the 
Business staff is just as important to the 
success of VALLEY as the Editorial staff. 
The finances are precisely budgeted 
and allocated, the PR is interactive and 

engaging, the events are highly attended 
and provide an elevated experience, 
the advertisements are strategic and 
compelling — each sector managed by 
students.

Communication is so important, 
particularly in this day and age, and it 
is important for all voices to be heard, 
especially from students in college 
— they are the voices of the rising 
generation. VALLEY Magazine is more 
than a trendy magazine … VALLEY 
Magazine is a community of students 
with a diverse set of interests and similar 
values uniting on one common platform. 

It is through our love for this school and 
its students that we strive to deliver our 
interpretation of what needs to be heard 
by our readers. We hope you enjoy.

With Love,
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VA L L E Y  2 0 2 1 VA L L E Y  S e c t i o n s

W H AT  W E  C O V E R

F O U N D E D  I N  2 0 0 7 ,  VALLEY Magazine 
Is Penn State’s premier student-run life and style 
publication. Our mission is to recognize other 
students for their academic and extracurricular 
accomplishments, and to feature local style, 
entertainment and lifestyle trends.

B E A U T Y  &  H E A L T H  -  This section focuses 
on overall maintenance and well-being of oneself to 
promote a healthier lifestyle and positive body image.

S E L F - I M P R O V E M E N T  -  This section 
focuses on the readers as individuals and areas 
in which they can better themselves as people, 
tackling topics such as mental health awareness, 
personal growth, and social issues.

C A M P U S  C U L T U R E  -  This section 
focuses on the Penn State community as a 
whole - in terms of diversity, resources and 
commentaries on the culture that comes with the 
territory of being a student at Penn State.

E N T E R T A I N M E N T  -  This section focuses 
on local entertainers and draws inspiration from 
the most relevant topics within music, movies, 
television, celebrities, and digital media, aiming 
to keep readers informed about the latest and 
greatest in pop culture.

F A S H I O N  -  This section focuses on fashion 
as a form of expression for both men and women, 
aiming to showcase recent trends and styles in 
our community and around the world.
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VA L L E Y  2 0 2 1 M a g a z i n e  M e t r i c s

M A G A Z I N E  M E T R I C S

P R I N T
M A G A Z I N E S  D I S T R I B U T E D  -  4 2 5 0

I M P R E S S I O N S / Y E A R  -  3 4 , 4 9 6

W E B S I T E  - 
VALLEYMagaz i nePSU. com

I M P R E S S I O N S / D A Y  -  2 0 8

I M P R E S S I O N S / W E E K  -  2 3 5 3

I M P R E S S I O N S / Y E A R  -  1 2 2 , 3 5 8

D I G I T A L  M A R K E T I N G
S U B S C R I B E R S  -  4 3 6

* N u m b e r s  a r e  b a s e d  o n  a v e r a g e s  t a k e n  f r o m  w e b  a n a l y t i c s
* O t h e r  m e t r i c s  a v a i l a b l e  u p o n  r e q u e s t
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VA L L E Y  2 0 2 1 M a g a z i n e  M e t r i c s

S O C I A L  M E T R I C S

I N S T A G R A M
F O L L O W E R S  -  2 8 7 5

I M P R E S S I O N S / W E E K  -  1 1 , 9 2 8

F A C E B O O K
F O L L O W E R S  -  2 8 6 2

I M P R E S S I O N S / W E E K  -  1 3 2 2

T W I T T E R
F O L L O W E R S  -   1 7 8 4

I M P R E S S I O N S / W E E K  -  2 8 8 6

* N u m b e r s  a r e  b a s e d  o n  a v e r a g e s  t a k e n  f r o m  w e b  a n a l y t i c s
* O t h e r  m e t r i c s  a v a i l a b l e  u p o n  r e q u e s t
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VA L L E Y  2 0 2 1 C o n t a c t i n g  U s

T H A N K  Y O U  F O R  Y O U R  S U P P O R T

W E  A P P R E C I A T E  Y O U  -  showing 
interest in becoming a part of 
the VALLEY Magazine family. For 
further questions regarding VALLEY 
Magazine you may contact the 
business director or editor-in-chief at 
the emails listed below:

e d i t o r @ v a l l e y m a g a z i n e p s u . c o m

v a l l e y m a g b u s i n e s s @ g m a i l . c o m
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T H A N K  Y O U !

VA L L E Y  2 0 2 1 M E D I A  K I T  O U T L I N E

A L L  T H I N G S  VA L L E Y  2 0 2 1

S E E  Y O U  N E X T  I S S U E




